
 

 

 

PIACERE MILANO – MILANO NICE TO MEET YOU 
 

A Platform for Dinner Surfing and City Sharing in Milano 

 

A Project for Shared Mapping and Storytelling about Milano 

 
 
“Piacere, Milano” means “Milano, Nice to Meet You”. It’s a new way of welcoming tourists 

to the Italian metropolis currently hosting the World Fair. It’s a project that uses social in-

novation to develop the twin concepts of hospitality and sociability, and give a different im-

age of Milano to visitors and residents alike. Our aim is to make the city more open and in-

clusive, ready to seize the opportunities for cultural exchange and social interaction that 

EXPO 2015 offers. 

  

We consider the Milanese tolerant and friendly people, who are ready to invite tourists for 

dinner in their homes, or show them around the city. The mission of Piacere Milano is to 

make sure that this actually happens, and it happens in a fun and fruitful way. 

 

The project is conceived and managed by the Clinc communication agency jointly with La 

Cordata and Spazio Aperto Servizi – two cooperatives working on social inclusiveness – 

as well as Altavia, an international media agency, all actors working toward the common 

goal of a more cosmopolitan and welcoming city. Piacere Milano is projected to become a 

permanent asset available to all of Milano and the Milanese. 

 

In fact, Piacere Milano is supported by the City of Milan, and aims to involve locals in the 

events and relations developing around Expo 2015. The basic idea is that both residents 

and tourists are the veritable protagonists of the World Fair. Our project aims to provide a 

different perspective on Milano than the one offered by traditional tourist packages. We 

want to expose the minds of travelers to the memories, experiences, and stories of Milano 

and its people. We want the Milanese to tell and share their city as the world has neither 

heard nor seen. 

 
OBJECTIVES 
The objectives of Piacere Milano – Milano Nice to Meet You are:  

• To populate its dinner-sharing and city-sharing platform with Milanese HOSTS and non-

Milanese GUESTS, in order to promote mutual cultural exchange and urban discovery.  

• To activate territorial marketing innovation through an array of strategies and tools: social 

media, digital PR, social networking, buzz marketing, event organizing and promotion etc.  

• To valorize Milano’s material and immaterial culture through the gaze of city-dwellers, by 

exploring their stories and supporting the sharing of their experiences.  

• To boost Milano’s image as a welcoming city and international tourist destination, thereby 

generating positive effects on its reputation in Italy and abroad.  

 



 

 

 
NETWORKING TOOLS  
The Site - www.piaceremilano.it/en  

The website is the veritable heart of the whole project. It allows registered users to find   

either GUESTS or poke HOSTS, read content produced by Piacere Milano’s editorial 

team, look at pictures and watch videos, consult the interactive map, browse the list of 

events and a lot more. 

 
The Platform  
Hosted by the Internet site, the platform developed by Piacere Milano is among the first 

experiments in sharing economy involving home dinners and neighborhood visits as so-

cializing experiences. The digital platform matches Milanese Hosts with Out-of-City 

Guests, so that they can share social dinners and city tours. In other words, Piacere Mila-

no is where supply meets demand for hospitality, putting Hosts and Guests in contact with 

each other, so that they can share an experience revolving around food, the key theme of 

Expo 2015.  

Registration, dinners and visits are 100% free: no money is due by Guests for either din-

ners or visits. The community of Hosts and Guests is helped by our team in the whole pro-

cess. Dinners are freely offered by Hosts, who get to decide who will be the Guests at their 

dinner tables, although Guests are able to signal their interest in a particular dinner or visit. 

All dinners and visits can be shared on the Map, providing an unexpected, and highly per-

sonal view of Milano, its homes and locations. 

 
Media Outlets 
The communication effort is quite massive, involving radio broadcasting, social media  

(Facebook and Twitter, especially), video production, print media, blogs, and especially 

traditional networking with neighborhood associations, as well as city artists and authors. 

All this is done to promote the encounter of city denizens and visitors through the platform. 

 

THE ACTIONS 

Guess Who’s Coming to Dinner 

During the months of Expo, the Milanese registering on the platform are HOSTS of home 

dinners and city visits. Tourists who register their profiles are GUESTS, to be invited to the 

dinner table or to a tour of Milano neighborhood. Hosts will have the opportunity to be ex-

posed to a culture different than theirs. Guests will be able to discover what the Milanese 

are really about, by eating their cuisine or discovering their favorite city corners: they will 

get a real taste of Milano! 

 

Milano: That’s Us! 

Residents who register on the platform can be the city’s narrators for a day. The project 

encourages city-telling, by having Hosts propose visits to sections of the city, and share 

their itineraries and stories on a digital map. For Guests, it will be a chance to know a side 

of Milano cannot be found on any tourist guide, and explore the maze of places, relations 



 

 

and experiences that give urban life its distinctive character. For Milano, it means the pos-

sibility to highlight less-visited areas of the city and display their cultural attractiveness. 

 

The Map 

Each dinner being shared and each neighborhood tour being narrated will be viewable on 

a geo-localized digital map on the website www.piaceremilano.it/en 

The resulting output will be a collective portrayal of Milano through city-telling, providing a 

fresh image of the city to its inhabitants and visitors. The map will be given to the city as a 

public resource and will continue to be developed after Expo 2015.  

 

COMMUNICATIONS SYNERGIES 
• Partnership with Radio Popolare  

Piacere Milano has a daily presence on the airwaves of Radio Popolare, a much-listened-

to independent radio station in Milano, in the two programs Maramao (on air at 10:40am 

and 11:30am) and Adelante (on air at 4:30pm and 6:00pm). Radio is the main media 

channel helping in the construction of the network of Milanese Hosts and Tourist Guests 

that are developing around Piacere Milano. The station gathers stories and anecdotes 

from people sharing Milano through their encounters and social meals.  

 

• Expo in Città  

The main events organized by Piacere Milano and its partners are listed on the website, as 

well in Expo in Città, the calendar of cultural events managed by the City of Milan during 

Expo 2015, visible on the portal http://en.expoincitta.com/  

 

• Talk Roads  

These are happenings and initiatives organized jointly with social streets and local associ-

ations for a collective narration, recorded on professionally edited video, of the many 

neighborhoods that compose Milano. 

  

http://www.piaceremilano.it/en


 

 

 
PRODUCERS AND PROMOTERS 

La Cordata - Cooperativa Sociale. For twenty years, this cooperative has organized initi-
atives on hospitability and integration for a very wide range of people: tourists, students, 
workers, foreigners, minors, single mothers, disabled persons. Its mission is to build and 
sustain personal relationships, and activate support networks for all those experiencing dif-
ficulties in social integration. The services offered by La Cordata to the general public cov-
er the following macro areas: socio-educational services; city hospitability; social housing; 
innovation and local communities. http://www.lacordata.it/ 

 
Spazio Aperto Servizi - Cooperativa Sociale ONLUS. In existence since 1993, Spazio 
Aperto Servizi is one of Milano’s largest social cooperatives. Throughout its history, it has 
exhibited significant innovation skills, enabling its growth in terms of membership, areas of 
intervention, and the quality of the services it provides. The cooperative is strategically en-
gaged in social innovation and development in the following areas: housing, households, 
social cohesion, disability, health care. http://www.spazioapertoservizi.org/  

 
Altavia is an independently owned international communication group. Established in 
1983, it specializes in brand marketing and retail branding. It also offers its clients a crop of 
publishing platforms and services. Altavia creates, coordinates, and produces online and 
offline communication projects that add value to business. http://altavia-group.com/ 

 
Clinc is a communication agency established in 2014. It mainly works on campaigns deal-
ing with social responsibility, the sharing economy, and environmental sustainability. Clinc 
considers these issues as the most likely to address current social needs and attract the 
people’s attention, involvement, and approval. http://clinc.it/ 
 
FOR INFORMATION:  
http://www.piaceremilano.it/en - info@piaceremilano.it 
Sabrina Savoca: +39 347 6852115 - sabrina.savoca@piaceremilano.it 
Maria Vittoria Gatti: +39 329 4219258 - mavi.gatti@piaceremilano.it 
Facebook: Piacere Milano 
Twitter: @piacere_milano 
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